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Productive Forces—Taking the Digital Advertising Industry as an Example

ZU Jie
(Wenzhou Institute of Standardization Sciences)

Abstract: [Objective] It aims to explore the framework for building a digital advertising standards system by analyzing the
current development status of the digital advertising industry, current status of standardization development, the problems faced
by the industry, and the necessity of building a digital advertising standards system. [Methods] The current development status
of the digital advertising industry and standardization development are analyzed using literature and data research methods.
The problems faced in the current standardization process, such as advertising disturbance, data security and privacy issues,
reliance on third-party data, measurement and evaluation of effects, and other market supervision issues are pointed out. The
basic digital advertising standards system is built using the qualitative analysis method. [Results] The framework of the digital
advertising standards system includes five parts: basic general, technology, management, service quality, and interoperability.
[Conclusion] In the era of new quality productive forces, the thorough integration of “digitization+standardization” in the field
of digital advertising will standardize the development of the digital advertising industry and improve its overall quality and
efficiency. Standardization is an inevitable choice for the development the digital advertising industry.
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