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Analysis of the Impact of E-commerce Service Quality on Consumers’
Willingness to Share Knowledge
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Abstract: In order to study the influence mechanism of e-commerce service quality and perceived value on consumers’
knowledge sharing willingness, this paper identifies the key factors affecting the service quality based on the SERVQUAL
model and LDA theme model, designs a questionnaire survey to collect data, and uses the structural equation model to
analyze 216 valid sample data collected. The results show that consumers have a positive influence on the knowledge sharing
willingness; and the perceived service quality indirectly affects the knowledge sharing willingness by influencing the
perceived value.
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